LLLLLL

q?gy /b"

g ~SETHEOIEAREHRSAICEITITSHUTHEFEAD? ~

«2‘@’ 2HATEICTF—IXERDT., TEDFT—VICERALR
HIRT=DH T T HARD POP*%#EHELET |

% [POP (FRw )| &(&. Point Of Purchase advertising) DEE T, ]
A DB CADHENTVWBI/NERR Y —REDLENDT ETT

CIREVWZIZUVZ POP (& 120 BERESANRY M $EgERI—F—(C
BRSECLWEEEET !
e RAREESV, SHEODRMADANEADEFIISIC

°} ﬁ’-}‘ L FADOHUK ~s5voxpror @5~ 2

O m3Es-< [52XD 11l
EARRTHECDREFROIIEE(ICBNDETAR 1 EHZI TLIZEL !
S&%HE 8A1H (K) ~9A20H (&)
Bl 9A26H (K) ~11A26H (X) x3=

\
Cﬂ SrAix I:Q ............................................................
/\ /\
1 ) POP Fif% ( 2 ) POP ZEZS ! ( 3 ) POP ZHZS |
E5865 ! ~—t" DRIZOFNVENZE e HROEIELE 3 B
oREEERAICT KB ET P~
RMmLUTVWET BATLEEW R ZE0)

/ (=R

- BITOARDOMR(E, F/HIIFRKELE(CFEL CTVDIRE - IRZETY.
M - 3 - RIREENIRETT.

REE B1LAKRLDDFT—XICDE1HRDHTT,

s KDTA M. ZyIOFR—AFRFTTEALTES0N,

\ TYU=R=)\—REDLIERN R - ERSETCWEELZENTENET .

- BERERETOIS—22F0KTY . 2L IRy TP — MR EDIIANIREDRF>TEZE S TZS 0N,
- FRHVWVZIEVVZ POP (& 120 BIFEEA N M FBRd—F —DENC, HBEEDR—AR—IA

~

/




